CONFIDENTIAL 
EVENT GUIDELINES 


Responding to Comments from Anti-Smokers 

You may encounter individuals who do not like smokers or events and promotions 
associated with tobacco companies. These individuals may try to engage you in debate. 

• A response to a statement to you about smoking, the event, or the product should 
resemble something like the following: 

"I'm sorry you feel that way, but I am not qualified to comment on the issue you've 
raised. Thank you for sharing your thoughts and feelings with us and I will pass 
along your comments to Philip Morris." 

"I wish you felt differently, but / certainly respect your opinion. Thank you for 
sharing your thoughts and feelings with us and I will pass along your 
comments to Philip Morris." 


If Pressed: You may offer the individual a Philip Morris Consumer card which contains 
the phone number for Philip Morris USA Consumer Affairs which is 1-800-343-0975, 
prompt 3. Let them know they can discuss their issues with qualified Philip Monis 
representatives. 

* Do not engage in any form of argument. 

«If asked whether you smoke, you can answer "Yes" or "No," as appropriate. If asked 
why, you can respond: 

"It’s a matter of personal choice." 

* DO NOT provide Media cards or phone numbers of Philip Morris personnel. 

* If you are offered literature, you may accept it. Please forward it on to your Philip 
Morris contact. 


Encounters With Protesters 


You may also encounter groups of anti-smokers who will stage impromptu or organized 
protests. Please adhere to the following guidelines. 

• Never engage groups of protesters in argument or conversation. 

• Through observation, and without asking questions, gather as much information as you 
can about the protesting group (name, number of participants, future plans for protests, 
etc.) 

• If you are offered literature from the protesters, you may accept it Please forward it on 
to your Philip Morris contact. 
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• If a protest is disrupting or interfering with your ability to run the promotion or the 
protesters are on private property, the manager or owner should call the local authorities 
to have them removed. 

• If the owner or manager is unwilling to contact the local authorities, ask him if he 
intends to cancel the promotion. 

• Retain your composure and sense of professionalism. Err on the side of caution, dignity 
and restraint. 

• If the protest draws media attention, please review the procedures for handling the 
media. 

• DO NOT provide Media cards or numbers of Philip Morris personnel to members of the 
protesting group. You may give them a consumer card if absolutely necessary. This 
should be viewed as a last resort. 

« There is no reason to cancel or shut down an event because of a protest unless the 
manager or owner of the event/venue requests that you do so. 

• If there is a protest at an event you are working you must fill out a Media/Protest form 
and fax it to Tara Carraro at Philip Morris within 4 hours of the incident at (212) 907- 
5361. Please note that if media are present there are separate guidelines that need to be 
followed with regard to how soon you must make contact with someone. 


Contacts with Media Representatives 

If you are approached by any member of the media please follow these procedures: 

• Politely inform the person making the inquiry that you are not an authorized 
spokesperson and cannot comment. The following suggested response can be used if a 
reporter asks you about the promotion: 

"/ am not a spokesperson, but I'd be happy to put you in touch with someone who 
is. Here is a number you can call to discuss your questions." 

• Hand the reporter a Media card. 

• Find out the name of the reporter, the media outlet and the phone number. (Get a 
business card, if possible.) 

• Once you have obtained information about the media representative, please call Philip 
Morris representative Tara Carraro at 212-880-4048 during regular business hours. 

»After regular business hours, on weekends, or holidays, please contact Philip Morris 
Security at 212-880-4080. Tell PM security who you are, the event you are working, 
how you can be reached and the reporter's name and affiliation. Ask them to contact Tara 
Carraro at home to relay the information. You may also try to reach Tara via beeper at 
1-800-SKY-PAGE Pin # 271-2700. 

• DO NOT provide home phone numbers of Philip Morris employees to any media 
representative. 
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• It is vitally important that Philip Morris be made immediately aware of any contact with 
media representatives so that they can respond swiftly to any questions a reporter may 
have. You MUST contact Tara Carraro or PM Security within 30 minutes of any contact 
with a member of the media. This pertains to all media contact, whether or not a protest 
situation exists. 

• If you observe any person who appears to be with the media asking questions of 
participants or customers, but they have not approached you directly, you can approach 
the individual to ascertain what they need. Proceed as outlined above. 

• If a photographer/camera crew is present, do not pose for photographs. Please 
remember, however, that you may not stop a member of the media from taking 
photos/video. You may approach the individual to ascertain which media outlet he/she is 
with. Proceed as outlined above. 


Responding To Consumer Questions 

• You may provide basic information on the activities associated with the promotion. 

• Remind the individual that all participants of the promotion must be 21 years of age or 
older. 

• If they have any further questions, you may provide them with a Consumer card. 
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